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Zest Fest 

Field Officer, Tony Bothroyd and IDO, Mary Cannard 

attending the Mildura Farmers’ Market to promote citrus.  

It was interesting to discover the high number of attendees 

were tourists.  Both were fielding questions on Qfly and 

the new coloured varieties of citrus on display. 

 

Again Cara Caras and blood oranges proved to be very 

popular with the general public.  A free citrus peeler was 

given to anyone who purchased citrus from the 

stallholders. 

 

The Board would like to thank all the packers who 

donated fruit for this very worthwhile event.  We would 

also like to encourage everyone to come along to the free 

marmalade breakfast next Saturday 10
th
 August in the 

Langtree Mall. 

 

Citrus Australia Director Selection 

Citrus Australia members have the opportunity to 

nominate for two vacant Board positions as non-executive 

directors.  The vacancies occur as a result of the 

constitutional requirement for two directors to retire from 

office at the conclusion of each Annual General Meeting.  

Grower directors Mr Kevin Cock and Mr Greg McMahon 

are the two retiring.   

 

Applications must be received by COB 12 August 2013.  

A Position Description can be downloaded from the Citrus 

Australia website: www.citrusaustralia.com.au If the 

number of nominations received does not exceed the 

number of vacancies, there is no requirement to hold a 

ballot.  If a ballot is required, voting shall be conducted on 

a ‘first past the post system’ as outlined in the constitution.  

 

Nominations can also be made independently by three 

voting members.  Three voting members that wish to 

make a nomination, independent of the Director Selection 

Committee, must submit their nomination to the Company 

Secretary, at least six weeks prior to the AGM, ie. COB 

Monday 16 September, 2013.   

 

R&D Suggestions for the 

Citrus Industry 
 

Following from last week’s 

newsletter, below is Dr Pat 

Barkley’s third suggestion for  

 

 

 

 

 

 

 

future R&D for the citrus industry.   

 

EXPORT MARKET DEVELOPMENT 

Citrus Australia has been pointing out the overproduction 

of early-mid season navels and advocating a move to 

mandarins
1
. Tania Chapman in a press release

2
 of 3 May 

2013 pointed out the “need for continued research and 

development in growing Asian markets” and “the need for 

R&D spend to reflect the changes in the markets in a 

timely manner”. There has been no detailed export market 

analysis since the HAL citrus levy funded report by 

Australian Business Ltd.  

 

CT99027 (2000): Development of a Citrus Market Access 

Intelligence System and Citrus Export Market Research 

Report. This report formed the basis for cultivar 

development 2000-2005. But times have changed: we 

have new Southern Hemisphere competitors in our US and 

Asian markets 3  and we have recently gained access to 

markets in Vietnam and the Philippines. 

 

In 2008, an “Australian Citrus Industry, Industry 

Development Needs Assessment & Recommendations” 

report (CT08012) was commissioned by the Boards and 

Citrus Australia through HAL. The report by de Vos 

identified domestic and export market development as 

high priority areas and recommended that the program 

identify and analyse potential new markets, analyse 

existing markets and their potential for growth, carefully 

and with sound process establish priorities and implement 

marketing and market development strategies.  

 

As well, the Australian citrus industry, if it is to remain 

competitive, needs to re-examine its competitors’ 

production, statistics (volume, varieties, tree age) and 

policies.   

 

Dr Barkley would suggest that a new study is needed to 

address impediments to trade, competitor comparison and 

analysis (seasonal volumes, quality and price of supply), 

marketing systems and support and product differentiation 

opportunities (quality and variety related) and an overview 

of markets in North America, Middle East, Europe, and 

                                                 
1
 http://www.citrusaustralia.com.au/latest-news/mandarins-outselling-navels 

2
 http://www.citrusaustralia.com.au/latest-news/heavy-hitters-agree-more-r-d-

needed-in-growing-markets 
3 

http://passionfruit.cirad.fr/index.php/download/(id)/4759/(langue)/eng/(type)/co
mplet (2010)  

 



 

the Asian region including India and especially for our 

newly opened markets in the Philippines and Vietnam. 

Australia needs to establish a foothold in these latter 

markets before our Southern Hemisphere competitors gain 

access, especially as we are in closer proximity to these 

markets.  

 

Chile is committed to strengthen relations with the Asia 

Pacific region and has Free Trade agreements with China, 

Japan, South Korea, Singapore, Malaysia and Vietnam, 

and soon with Thailand. Chile is also currently negotiating 

an agreement with Indonesia
4
. The Citrus Growers 

Association of Peru (ProCitrus) has recently reported
5
 that 

Peru has obtained entry into China and Mexico, and in the 

next years they expect to enter Japan, Korea, Brazil and 

the Middle East. Peru aims to become one of the most 

important countries in the Southern Hemisphere citrus 

market, increasing exports by 10% per year, as well as 

planting new citrus varieties adapted to Peruvian 

conditions, with a high productivity and attractive to the 

target markets. ProCitrus believes it is essential, when 

establishing crops, to take into account harvest times and 

export windows.  

 

Of course, any study can’t always predict what may 

happen in the market place.  Earlier this year a temporary 

Chinese ban on Californian citrus imports, (after 

discovering six cases of Phytophthora brown rot), had the 

potential to impede the start of the summer citrus navel 

marketing for the southern hemisphere; and to set up 

additional competition for citrus exporters worldwide to 

the Asian market, as well as swelling the US domestic 

market with local fruit. Market uncertainty could also 

occur if South Africa is shut out of the European market 

over concerns regarding Citrus Black Spot disease
6
 and 

South Africa channels more fruit to Asia and USA.  

 

                                                 
4 http://www.freshplaza.com/news_detail.asp?id=99711#SlideFrame_1 
5 http://www.andina.com.pe/ingles/noticia-peruvian-citrus-exports-to-rise-10-in-

2013-444834.aspx 
6
 
6
 http://www.bdlive.co.za/business/agriculture/2013/07/09/black-spot-

fears-squeeze-citrus-exports 


