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Qfly Update 

Detections of Qfly within the Board’s defined area are still low as evidenced by the samples 

received from Vic DPI last week.  The table below sets out the number of Qfly adults and 

larvae found in the last week. 

   

Area # Qfly Action 

Kerang Town 1 Supplementary Traps 

Deployed 

 

Buronga growers should still be applying Naturalura chemical supplied by the Board. 

 

Renewal of Export Licence Due 

Citrus exporters are reminded that their annual licences become due on February 1, 2011.  If 

you have not yet received your renewal notice, please phone Ivor Thomas at Horticulture 

Australia Ltd on 02 8295 2331 or mobile 0414 136 922.  He can also be contact by email on 

ivor.thomas@horticulture. com.au.  Renewal forms can also be accessed from the 

Horticulture Australian Website www.horticulture.com.au 

 

Citrus to US Marketing Program 

The Export Efficiency Powers (EEP) for citrus to the United States (single desk 

arrangement) will be revoked and replaced with a new Order imposing a mandatory Citrus 

to US Marketing Program effective 31 January 2013.  The citrus to US marketing program, 

which will operate in a similar way to the current citrus to China marketing program, is 

subject to approval from the ACCC for an exception under the Competition and Consumer 

Act 2010.  It will remain in effect for two years to 31 January 2015.   

 

GA Reminder 

Growers are reminded that time is running out to apply GA sprays to reduce Albedo 

breakdown and improve fruit quality.  Application of GA helps to produce a firmer rind and 

enhances the outturn quality of Navels shipped to markets such as the USA.  Given some 

poor outturns during the 2010 USA program, growers are strongly encouraged to consider 

application of FA. 

 

Sprays between 10 and 20ppm with a buffer are recommended depending on the harvest 

strategy and orchard history.  For further advice contact your packer, chemical reseller, 

horticultural advisor and/or the Citrus Growing Manual. 

 

The Truth About Orange Juice 

Recent media reports that have compared the sugar content of fresh orange juice being 

similar to soft drinks is being counteracted by the Florida Department of Citrus (FDOC).  

 

Florida Department of Citrus, the marketing organization that supports Florida citrus 

growers, has launched an aggressive campaign to educate consumers.  The basic message is 

simple and straightforward. 

 

"It is that 100 percent orange juice can be part of a healthful diet to promote nutrient 

adequacy and improved diet quality," said Karen Mathis, FDOC's public relations director. 

"There is misinformation about 100 percent orange juice and the sugar naturally present in it 

that may cause consumer confusion. So, Florida Department of Citrus wanted to make sure 

that consumers and health professionals had accurate information about the beneficial role 

of 100 percent orange juice in a healthy diet." 
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Marty McKenna, who produces oranges on 1,000 acres in Highlands, Hardee and Polk 

counties, says it’s important that grower organisations do something to correct that kind of 

misinformation. 

 

A big part of that is making it known that 100 percent orange juice cannot accurately be 

compared to soft drinks when it comes to sugar content or overall nutrition. 

 

In defense of the industry, FDOC has created a comprehensive campaign aimed at both 

consumers and health care professionals across the United States.  

 

One key component is a new web site, OJNutrition.com, developed specifically for health 

care professionals. "All of the information presented there is based on scientific research 

that documents the nutritional and health benefits of consuming 100 percent orange juice. 

 

The consumer-oriented PR campaign, dubbed "OJ Nutrition: Telling the 100% Story," is an 

informational program launched earlier this month.  

 

"The truth about orange juice is that it has a lot of nutritional value for consumers — things 

like vitamin C, folic acid and potassium," McKenna said. "And in terms of calories, you're 

getting good nutritional value from the calories you consume. So when statements are made 

that orange juice is like soda pop, I as a grower want a program like the one we're launching 

to correct the record by putting out accurate information. … We can't sit back and do 

nothing while that kind of misinformation is being put out there." (Source: Central Florida's Agri-
Leader January 23, 2013)  
 

NOTE: MVCB will be highlighting these documents on the MVCB Facebook page so 

Australian consumers are aware of the truth about orange juice.  We will also be educating 

consumers about the nutritional value of orange juice at the upcoming Picnic at Hanging 

Rock promotion. 

 

Annual Grower Property Registration Forms Due Now 

Annual grower property registration forms were posted to all registered growers (over 150 

citrus producing trees) in early October.  The response in returning these forms has been 

pleasing, however growers who have not done so are reminded that they are now required 

urgently.  Accurate and up to date planting information is essential for crop forecasting, 

market planning and Qfly chemical distribution. The information will be treated as 

confidential and will only be used in aggregated form. 
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