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The Productivity Commission’s Draft 
Report on Rural Research Development 
Corporations lists some major changes to 
R&D programs. One of the recommendations 
is for Government matching contributions to 
be reduced from the current rate of 0.50% 
to 0.25% of an industry’s gross value of 
production. This would have a major impact 
on the funds available for R&D for citrus, 
along with all other rural industries.

Citrus Australia Ltd (CAL) has recently 
released National Minimum Internal Quality 
Standards for the 2011 season. CAL is 
working with retailers to have them adopt 
the standards for citrus being delivered 
to their businesses. If this is successful, it 
should address the issue of immature fruit 
in the marketplace. This was raised at our 
Consultation meetings earlier this year.

The Minister has given notification of the 
new Board members. Peter Morrish and 
Alison McGregor have been appointed, along 
with Tony Fay as the Vic DPI representative. 
Tony is with the Policy Department of DPI 
and is based in Melbourne.

Nearly all citrus growers in the region will 
know Peter Morrish who was the IDO with 
MVCB from 1998 to 2005. Peter then moved 
to Griffith to become the Executive Officer 
of Riverina Citrus, returning to Mildura last 
year to take up a position with WHK.

Once again, we have had a busy year with 
many issues to address, of which the most 
controversial was the release of the Murray 
Darling Basin Plan. 

One of the main highlights for the Board 
this year was the Nangiloc/Colignan Primary 
School winning the Victorian section of the 
Schools First Impact Award for their Enterprise 
Learning Program, which is run as a 
partnership with the MVCB. These awards 
are sponsored by National Australia Bank. 
This was an impressive win for this small 
rural school. Congratulations to all those 
involved in this project. We look forward to 
hearing more success stories in the future. 

The grower information sessions continue 
to be well attended and appreciated by 
growers. This year the educational tour was 
a Gate to Plate tour to Melbourne to visit 
the Wholesale Market, Port of Melbourne, 
Costa’s Distribution Centre and Netafim. 
Reports from those attending were very 
positive and very informative.

The biggest low of the year was the fruit fly 
outbreak - the first in 10 years. However, as 
reported by the CEO, some good has come 
out of this event with the writing of a manual 
for each horticultural industry. It has been 
agreed that these manuals will be reviewed 
annually. 

Chairman’s Report

Already we are looking at 2010 coming to a close – as they say 
‘How time flies when you’re having fun’. 
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Chief Executive’s Report

Vic DPI for this process until an outbreak 
occurs. NSW I&I then assumes eradication 
control measures.

Vic DPI has had three reports prepared. One 
has been provided by Access Economics. 
An internal Benefit Cost Analysis has been 
prepared by Vic DPI and a further consultant, 
BDA Group, has prepared a Regional Fruit 
Fly Benefit Cost Analysis. The MVCB, along 
with other commodity groups, has been 
closely involved in the compilation, drafting 
and preparation of the BCA report, which 
is nearing completion and formal 
publication.  

This report presents the findings from the 
regional analysis of three QFF control options 
for the State of Victoria. The analysis was 
based on benefit cost methods with the 
economic pay off to the State estimated 
for each option in each region, along 
with an assessment of the distribution of 
benefits and costs across different parties. 
The management options considered all 
involved the operation of pest free areas 
(PFA’s) in each region, with different 
management strategies employed in 
surrounding buffer zones, or across the 
State as a whole. The options included:

1 Establishment of a buffer zone around 
each PFA within which any QFF outbreaks 
would be eradicated, with no control 
undertaken in other parts of the state.

2 Outbreaks in any area of the State, 
except for the proclaimed area in the 
east, would be eradicated.

3 Establishment of a buffer zone around 
each PFA within which any outbreaks 
would only be managed to keep pest 
populations at a low level. Outbreaks 
within a PFA would be eradicated.

The benefit cost analysis of the four regional 
PFAs under different assumed management 
options, suggests that the only viable PFAs 
would be in the Greater Sunraysia and 
Goulburn Valley. Management of PFAs in 
Melbourne and the Great Alpine region are 
unlikely to generate positive net benefits 

Citrus Manual for Queensland Fruit 
Outbreak Conditions.

A common problem was the level of 
confusion about whether fruit could be 
moved, both inside and outside the 15 
km exclusion zone, and what treatment 
requirements were necessary. Vic DPI 
convened meetings to which we invited a 
number of growers and packers to attend 
to provide feedback. Those attending 
meetings conveyed the critical need for a 
concise ‘manual’ to be formulated for each 
of the commodity types, so that growers, 
packers, transporters etc would have a 
ready reference point to explain in simple 
terms, what is permitted without the need 
to access multiple websites and papers.

The development of this citrus manual 
has involved a number of additional 
consultations between the DPI and the 
MVCB, as well as various drafts. We are 
now approaching a point where the manual 
should soon be completed and available 
for growers and others in the supply chain. 
The intention is to have the manual on 
the Vic DPI website, so that it can be 
maintained, and to ensure its currency 
within guidelines and policy. In the event 
of a future outbreak, the MVCB will advise 
growers and provide a link to the document 
to enable easy access. For those who do 
not have web capability, we will also be 
able to provide the document directly from 
the MVCB office. We will advise when the 
manual is published.

Maintenance and Management of 
Control of Queensland Fruit Fly in 
the Murray Valley.

The Victorian Department of Primary 
Industries has been reviewing the 
maintenance and management of its 
program for QFF over the past 12 months.  
The Vic DPI manages the Murray Valley 
control and monitoring program under 
agreement with the NSW Department of 
Innovation and Investment. NSW I&I pays 

Hugh Flett

for the State, largely because of the limited 
production in these areas compared to the 
other regions, and the high number of 
outbreaks that require control.

No option for Victoria in total has a benefit 
cost ratio greater than one, suggesting that 
none of the three options considered are 
viable from an economic perspective.

For the Sunraysia PFA the benefit cost 
ratio under any of the three management 
options exceeds 4.7 with the highest at 
6.7, although this option could not in 
reality be considered for stand alone PFAs, 
as it involves State-wide freedom.

The cost of any outbreak to growers is 
considerable. It is the intention of the 
MVCB in conjunction with Vic DPI to have 
the likelihood of an outbreak within the 
Sunraysia PFA kept as low as possible.  
With continued pressure on our export 
markets, the additional cost of cold 
treatment during transit is one that our 
industry cannot afford to bear.

As 2010 and my first year in the role 
draws to a close, I would like to record 
my thanks to the staff - Mary Cannard, 
Tony Bothroyd, Marian Tobin, Deb Scott, 
Jill Purich and Sue Chapman for both their 
support and their continued commitment 
to the cause of growers within the Murray 
Valley. May I also take this opportunity 
to thank the Board for their support 
throughout the year, and in particular, 
our Chairman, Jan Denham. Finally, to the 
growers of our region, may I wish you all 
the best for the Christmas period and for 
a successful and profitable 2011. 
 
Thanks and regards,

Hugh Flett
CEO, MVCB

Since the conclusion of the outbreak period of Queensland Fruit Fly in April 2010, the MVCB 
has been working with the Victorian Department of Primary Industries (DPI) to ascertain what 
the main problems and issues were that growers and others within the industry faced.  
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However, this short-term relief is being 
threatened by the dark clouds cast by the 
release of the Guide to the Murray Darling 
Basin Plan. The implications of the Basin 
Plan will create uncertainty amongst our 
growers and will limit the investment 
required to rebuild our industry in the wake 
of the decade-long drought. Over the past 
year, SCG has moved to gain a better 
understanding of the Basin Plan. In the 
year ahead, SCG will be lobbying on behalf 
of our growers to achieve long-term water 
security without entitlement reductions 
that will threaten our businesses and 
communities.

The current season has proved challenging, 
with a small Navel crop and a high 
percentage of excessively large fruit that 
was difficult to market for value. The small 
crop of large fruit stemmed from an 
unseasonal heatwave late last year.  
Another difficulty has been the continued 
strength of the Australian dollar, making 
it difficult to export fruit. This problem 
looks likely to continue into the foreseeable 
future. Unfortunately, markets that we have 
developed over the past decade will come 
under continued pressure, as our currency 
increases relative to that of our competitors.

The start of this year also saw a QFF 
outbreak and changed compliance protocols 
for the movement of fruit. The outbreak 
highlights the importance of the Pest Free 
Area and the continued need to maintain 
strong publicity and education programs.

Another pest that has emerged this year 
has been locusts, with some reported 
damage of young citrus growth in the 
Autumn. Growers are reminded that it is 
their responsibility to spray any hatchings 
on their properties and to work with the 
DPI and report any sightings on public land.

Earlier this year, a planning session was 
held to review the operations of and set 
the future direction of Sunraysia Citrus 
Growers Inc. This session was attended 
by a number of invited guests with 
various experiences in the citrus industry.  
The participants all made a significant 

SCG in the 09/10 season. It is anticipated 
that much of the reserves created by the 
cost cutting of the past two years will be 
utilised in tackling the MDBA Basin Plan 
and keeping our members up-to-date with 
the issues that will arise.

After twenty years in the position, 
Michael Keenan has advised that he will 
be standing down as the SCG nominated 
Director on the Auscitrus Board. Michael 
has served much of this time as the 
Treasurer of Auscitrus, and has overseen 
a successful period of growth and the 
relocation of the business. SCG would 
like to thank Michael for his dedication 
and enthusiasm in the role over the past 
twenty years and to wish him all the best 
in his future endeavours. SCG Directors 
will discuss possible nominations for the 
Auscitrus position shortly.

I would like to thank the Directors for their 
support and contributions during the past 
year. Thank you also to our Administrative 
Assistant, Deb Scott for all of her hard 
work over the past year.

Finally, I would like to encourage all 
members to put forward any issues they 
feel need to be addressed to improve the 
citrus industry in the Murray Valley.  

Vince DeMaria
Chairman
Sunraysia Citrus Growers Inc.

contribution to the session and the SCG 
Directors would like to thank them for their 
input and for their time. The following 
recommendations were made;

Recommendations: 
• Review asset strategy 
• Formalise relationships with other bodies 
• Prepare a strategic plan to attack local 

issues that arise 
• Develop a communication plan and 

website 
• Develop a membership strategy and 

accurate register 
• Lift the profile 
• Review the constitution and 
• Address the feasibility of an independent 

Chair

The Board has already moved to action 
some of these points and has been working 
with a consultant on an as-needs project 
basis. Initially, this will involve the 
development of a communication strategy 
and to improve the accuracy of our 
members register. SCG continues to review 
its member register and encourages all 
growers to become members. Please 
continue to ensure that your packing shed 
or processor is forwarding your details 
along with your levy return so that your 
SCG membership remains registered.

Due to reduced SCG’s administrative 
requirements, our Administrative Assistant 
has worked part time with the MVCB and 
these hours have been charged out to 
the Board. This arrangement has proven 
flexible and allows for better utilisation 
during busy times in both offices.

A net surplus of $32,651 was achieved for 
the year ending 30 June, 2010, compared 
to the previous year’s surplus of $9,204 
(2009). Levy income for the 09/10 season 
was $30,851, an increase of 25% on the 
previous season. This change is reflective 
of the cyclical crop yield. The benefits of 
the administrative review in early 2009 
continued in 09/10 with a further reduction 
in expenditure of 17% on the previous 
year. Some of these savings were also 
attributable to the reduced activities of 

Sunraysia Citrus Growers Inc
Annual Chairman’s Report - 2010

The worst drought that our industry has ever experienced is finally over and our growers will 
have a full water allocation available this season.  



His father, Mr Ian Keens is a fourth 
generation farmer who was born in Mildura, 
educated in Merbein and Mildura before 
completing a Diploma of Agriculture at 
University. He spent three years with the 
Department of Agriculture, Mildura in 
Research and Extension, before returning 
to manage one of the family citrus 
properties at Dickeson Grove, Colignan. 
Ian bought a share in a new unplanted 
property acquired by his family in 1969 
at Steve Collett Drive, Nangiloc where 
he grew vegetables while establishing an 
almond orchard - a new crop for the area. 

In 1982, the family bought out a 
neighbouring property, comprising a small 
acreage of citrus with mainly undeveloped 
land. In 1984, they acquired a further 400 
acres, 20 acres of citrus and 100 acres of 
pristine mallee-scrub land. 

(Over the last 18 months, Manna Farms 
has acquired two more properties, one of 
140 acres, all of which was citrus, and 
the other a 400 acre property, 210 acres 
of almonds, 100 acres of citrus, 10 acres 

of avocados and 80 acres of vacant land. 
On both of these properties, they will adopt 
the Bio-Dynamic farming methods that 
have been so successful for the family in 
farming and in living a natural and healthy 
life on the land.)

Ian Keens states that ‘A healthy, well-
structured soil, rich in humus and high in 
biological activity is a prerequisite for any 
sustainable agricultural system. In search 
for alternative farming methods, I was 
pointed in the direction of Bio-Dynamics 
by my sister Jenny, who had considerable 
experience in Anthroposophy and the 
teachings of Dr. Rudolph Steiner. I found 
his teaching intriguing and very interesting 
at first and when properly explained it 
seemed like common sense.

The implementation of the Bio-Dynamic 
method in our citrus was relatively easy and 
we quickly saw and tasted the difference. The 
almonds on the other hand were extremely 
difficult, mainly because the equipment 
harvested off the orchard floor,’ Ian says.
Born in Mildura in 1980 to Ian and Maree 

Keens, David is the middle child with two 
brothers (Robbie and Stephen) and two 
sisters (Katie and Sarah). Stephen is just 
finishing university and the other siblings 
have taken various professional paths. 

David acknowledges that he had very little 
experience in farming before he took up 
the challenge of returning. He grew up 
on his father’s 100 acre almond farm in 
Nangiloc, attended Nangiloc Primary and 
St Joseph’s College in Mildura until year 
9, and then left to attend boarding school 
in Melbourne at Xavier College from years 
10-12. ‘I was 14 years old when I left 
Nangiloc for school in Melbourne and 
while I was involved in working for Dad 
during school holidays etc, I was never really 
old enough or wise enough to understand 
farming practices and the reasons why and 
when things needed to be done.’ 

‘Before returning to the family farm the 
first years of my working life were spent in 
the publishing/sales/advertising industry, 
primarily with the automotive sector. There 
I had the opportunity to work with the 
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Mr David Keens, the General Manager of Manna Farms, is a younger member of the citrus 
community who made a considered decision to return to the family farm. 
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Bio-Dynamics and Sustainability in Citrus Growing



This spread left-right:  
1. Proud new parents David and Anika with baby son Massey   2.  Manna Farms  3. David Keens on Gate to Plate excursion.  4. Manna Farms.

Grandprix Corporation and to be involved 
in both the MotoGP and Formula One events 
in Australia as well as spending time working 
within the V8 Supercars. I had been lucky 
enough, to be able to build and work my 
way up through the corporate sector while 
in Melbourne, being involved in management 
of staff and key decision making which gave 
me a wealth of experience in sales/marketing 
as well as business and management in 
general. I always felt that one could work 
their way up through the ranks with hard 
work as long as they loved what they were 
doing. I certainly did.’

‘Growing up on a farm I was always involved 
with tractors, machinery and motorbikes 
from a young age. I really had a passion 
for anything with a motor in it. For some 
unknown reason, my first couple of jobs 
while in Melbourne happened to be in the 
automotive industry which was not my 
preference; it just seemed to end up that 
way. As luck would have it, this continued 
through my years in Melbourne and things 
just kept falling into place in that industry. 
Besides a stint working for luxury hotels 
around Australia, my greatest opportunities 
were working within MotoGP and Formula 
One in the events industry along with 
managing advertising for such magazines as 
Unique Cars, Dirt Action & V8X Magazines.’

David’s motivation is to achieve a healthy 
and happy work/life balance and being 
able to provide his family with the best 
opportunities. ‘Bio-Dynamic farming for 
me is all about clean, green and fully 
sustainable farming and making sure that 
we are living as one with the land. It’s 
about the total life cycle and promoting 
healthy land, plants, people and life.

‘One of the most satisfying parts of being 
involved in Bio-Dynamic farming is that 
most people in the organic/bio-dynamic 
industry are what we call hobby farmers. 
Manna Farms, as a family business, has 
always tried to be a sustainable farm 
of considerable size to show that clean, 
quality food can be produced sustainably 
on a large scale. This also helps us to be 
able to push the Bio-Dynamic/Organic 
message to a lot more people around 
Australia and the world by supplying major 
outlets and businesses with great produce 
and not just your typical local farmers 
markets etc.

David says there were a couple of reasons 
he decided to come back from Melbourne 
to run the family business. ‘The main one 
being that I have always felt a need to 
make sure my father’s life’s work was not 
wasted, in that once he was ready for 

retirement, there would be someone from 
the family to carry on with his business 
and continue to run the property for future 
generations to come. It would be sad to 
see a farmer pour his heart and soul into 
something over 40 years and then have 
to sell and move on, as none of his family 
were able to build on what he had been 
striving for over many a year.’ 

His decision was also influenced by the 
fact that his father wanted to expand the 
business for his children. However, if none 
of them could return, any such expansion 
would not take place. ‘I thought this was 
going to be a missed opportunity and felt 
that it was now something that I must 
do to help the family business continue 
to grow for our future generations.’ 
Stephen was still going through university 
and looking to gain some valuable work 
experience outside of farming and so I 
thought that now was the time to do this 
prior to Stephen coming back and joining 
the family business.’
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David states that he has been lucky enough 
to work with some amazing people on his 
journey who gave him great advice along 
the way. ‘My main influences would be 
my father and Bio-Dynamics, along with 
my passion for food and a healthy and 
sustainable future for my family. I am 
lucky enough that these influences are 
somewhat tied together, as together with 
family responsibilities they give me a very 
pointed direction in life.’

David Keens lists his interests outside his 
vocation as family, friends, football and 
motor sport. ‘My interest in football is not 
really with AFL but with the local footy 
club. I think that supporting the local club 
is great for the community and something 
that must keep going for a place like 
Nangiloc/Colignan to survive. I love playing 
for Nangiloc although it is really only an 
interest.’

David admits that he has not been in the 
citrus industry long enough to pass comment 
on what the significant developments have 
been over previous years. However, he puts 
forward some interesting observations with 
regard to the future.

‘I think that the Australian citrus industry is 
in a good position right at the moment. The 
priorities I see are the further development 
of the Asian export market and increasing 
our market share within that region. Asia 
is a huge market and Australia should be 
best placed to take advantage of this, as 
our shipping times and quality of fruit 
should always outclass countries such as 
America, South Africa and Chile.

‘Being involved in the Bio-Dynamic 
and Organic industries, I feel that the 
conventional citrus industry will face some 
major challenges over the next 10-20 
years with sustainable horticulture. There 
is now a shifting trend in the world to 
move away from high input farming and 
get back to the basics of growing clean, 
green and sustainable food. 

‘The other challenge, which will eventually 
come, will be an issue with water quality. 
My father has always stressed that while 
there is growth in the population and 
horticulture acreage in the Murray Darling 
Basin, the quality of the water coming out 
of the Murray River will deteriorate. We 
need to make sure that the river system 
does not get sucked dry and filled with 
pollutants. If this occurs then areas such 
as Victoria’s food bowl and the Riverland 

will pay with soil problems and a decrease 
in crop yields. This would have a major 
effect on the industry.’

Currently, David sees the citrus industry as 
being semi-stable. ‘We must all work as 
one to make sure that the quality of fruit 
we produce is first class. This has always 
been the philosophy of Manna Farms, as 
it should be throughout the industry. It is 
always better to grow good produce than 
just lots of it.

If farmers can get away from trying to 
reach 50-60 tonnes to the hectare, and 
look to grow great produce at a slightly 
lesser yield, then their business should 
actually be more profitable. This will also 
help the Australian Citrus Industry become 
the leader worldwide and make the marketing 
of our fruit a little easier, whilst making 
sure prices are the best we can achieve. 

High input chemical farming should now 
be a thing of the past and people should 
look at other methods of invigorating the 
trees and making sure the quality of fruit 
is at its best. You can reduce the costs 
of this high input farming (eg fertigation 
costs of $1,500-$2,000 per hectare) and 
inject some of the money back into things 
like pruning and green manure with the 
same, if not better results. Who doesn’t 
want fewer chemicals in their food?’

David Keens believes that his previous 
experience in marketing and advertising 
will help him when it comes to the 
marketing of their citrus through their own 
packing shed and also with the expansion 
of the business.

‘The need is in making sure that we have 
markets to promote to and sell to, thus 
making it worthwhile. Marketing is going 
to be the key to the expansion of Manna 
Farms as the organic message is slowly 
getting out to the public. At this stage, 
there is too much supply and not enough 

demand, and if I can help in the promotion 
of Australian Organic produce then this will 
help secure more business for us in the 
future. The business experience I have 
gained will help in making sure that Manna 
Farms is run as a professional business. 
I think this is something that some farmers 
struggle with; they are all great at growing 
produce and farming as such, but may not 
be capable or willing to work on the business 
side of farming, which is an area that can 
give great benefits.’

It has been a pleasure to work with David 
Keens in developing this article. The citrus 
industry can only benefit from his 
researched enthusiasm, willingness to 
share his ideas and a practical capacity 
for clear decision-making.

E. Warhurst
Compiler
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Once chemical sprays may have been 
applied at the first sight of a pest, now 
monitoring the pest and its natural enemies 
leads to the best choice of management 
strategy. Export markets are very strict 
about chemical residues and the presence 
of insects such as light brown apple moth. 
To meet these standards and have your 
fruit accepted for export, you need to 
consider using an integrated approach 
to pest control.

In part, the development of integrated pest 
management (IPM) is a response to the 
failure of many chemical pesticides to provide 
long-term solutions to pest problems. 
Successful integrated pest management 
usually has several key components:

• Knowledge - understanding the biology 
and ecology of the pest and the crop is 
essential.  

• Monitoring - growers can use relatively 
simple techniques to keep track of 
what pests are where.  Monitoring on a 
broader scale can also be used to predict 
pest outbreaks and forewarn growers to 
take action.  

• Economic Threshold - this takes into 
account the revenue losses resulting 
from pest damage and the costs of 
treatment to prevent the damage. Below 
the economic threshold, the presence 
of the pest is tolerated. Only when pest 
numbers increase above the threshold 
does the grower take action. 

IPM aims to maximize the use of biological 
control and uses other measures in a 
supportive rather than disruptive role. This 
especially applies to chemicals which should 
not be used on a ‘calendar’ basis but strictly 
when needed, as defined by systematic pest 
monitoring. The aim is to produce quality 
fruit at minimal cost by managing pests 
using various control measures.  

Monitoring of pests and their natural 
enemies in the orchard is a vital component 
of IPM.  This may be achieved using a 
commercial pest scout, or by the orchard 
manager. Monitoring may show that the 
pest is not widespread throughout the 
orchard, or pest levels are not high enough 
to warrant control.  Blocks of trees (of 
similar age and variety) should be assessed 
fortnightly, from flowering to harvest.  

Integrated Pest Management

Insect management is an important consideration when 
producing quality fruit. Failure to manage pests will not only 
cause quality problems in the current crop but may have 
severe long-term effects.   

Trees should be examined randomly 
throughout the block, looking at four 
locations around each tree and inspecting 
25 trees per hectare. Young trees may 
need to be more closely monitored than 
established trees.

Monitoring pests involves recognising and 
identifying the problem pest and noting the 
current stage of its life cycle. Look at fruit, 
leaves, stems, flowers and new growth for 
evidence of: young insect stages, crawlers 
or small larvae; insects under the calyx; 
damage to fruit; webbing of light brown 
apple moth between fruits, in flowers or 
fruitlets and on the leaves; honeydew from 
scales and mealybugs; aphids, flatids; galls; 
predators - ladybeetles, lacewings and egg 
masses.  

Damage can be caused at all stages of fruit 
development. Examine the fruit for signs 
of sooty mould, fruit scarring, ringing at 
the stem end and holes in the surface of 
the fruit.  Record the pests and/or natural 
enemy levels to build a profile of each 
block and/or cultivar. Note any problems 
such as dust, ants or tree health and any 
other problems that should be followed 
up at a later date.  

To help with pest identification, biology, 
strategy control options and how they 
affect beneficials, the following books 
are very useful to citrus growers, Citrus 
Pests and Their Natural Enemies and The 
Good Bug Book.  The Murray Valley Citrus 
Board’s website has been updated with 
a section on grower resources which 
contains fact sheets on various citrus 
pests, spray equipment, chemical use and 
residues and the MVCB downloadable 
spray diary.

Mary Cannard
Industry Development Officer

Growers using hand lenses in the field
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face to face or by phone. We are not sure if 
this happens with all growers in our region.’

Gayle Collett writes of her experience 
with the MVCB promotions as a parent 
and President of the Nangiloc and District 
Primary School.

‘In 2006, I became involved with the school 
in the Follow The Journey of the Orange, 
which was the first of these programs. It 
is now run every second year. I found it a 
great experience for my daughter and I, as 
it involved the process of picking the orange 
from the tree to then visiting packing sheds, 
local juice factories, transport companies, 
Footscray Market, shipping docks and some 
major supermarkets.

In general terms, the following responses 
reflect the personal outcomes of their 
participation. The views are those of the 
growers who have responded in writing. 
However, they also reflect the impressions 
of others to whom I spoke directly.

Robert and Jenny Grant indicated that 
they would be interested in participating 
in future campaigns, as they have always 
come away with a feeling of achievement.

‘Having the grower-buyer interaction gives 
us an opportunity to explain the benefits 
of our industry. Whilst not talking directly 
to the larger part of the population, we feel 
we are covering a reasonable number of 
consumers when these events are held.
Increased grower participation could be 
encouraged, by making direct requests either 

As well, in 2009, the MVCB encouraged the 
school to be part of the Tour of the Murray 
River Cycling Classic. I joined the group at 
the Robinvale and Euston stages, where I 
saw the children present the winners with 
prizes and make speeches to congratulate 
them.  They all performed well, getting 
up on stage and speaking in front of an 
audience, and I am sure this experience has 
given the students confidence in presenting 
themselves in public.’

Nangiloc and District Primary School pupils 
were also involved with the Chaffey 
Secondary College students’ Solar Cars 
Project, held at Maryborough and sponsored 
by the MVCB. The children sold orange juice 
and their famous Slurpeeez.

We even had Sunrise Channel 7 weather 
team with Fifi Box, come to Frank Sos’s 
Packing shed in Colignan, where the school 
and community came together to promote 
the citrus industry.

As mentioned in the September, 2010 edition of Citrep, approaches 
have been made to a number of growers who have participated in 
local and regional MVCB promotions seeking their observations. 

Newsletter of the Murray Valley Citrus BoardMurray Valley Citrus Board8
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Murray Valley growers produce high quality 
citrus of numerous types and it is a buzz 
for grower participants to be shown 
appreciation for this high quality, which 
makes the hard work worthwhile! Even 
amongst locals, who you might expect to 
be familiar with all of the local produce, 
it is surprising just how many are exposed 
for the first time to at least some forms of 
citrus, such as tangelos, Blood oranges, and 
red-fleshed grapefruit.
 
Many consumers are really interested to 
talk to growers and to learn about citrus 
production, handling and marketing.

Melbourne Citrus Committee members 
(MCC) who are merchants, seem to appreciate 
growers making the effort to participate in 
promotions such as Werribee  and Hanging 
Rock, and are more likely to continue making 
their contributions of time and effort at 
promotional events, and to continue paying 
a voluntary levy to MMCC funds.
 

In terms of how best to encourage other 
growers to become involved, quoting the 
experiences and attitudes of participants 
like us, in Citrep and in the Weekly Citrus 
News, and spruiking at CITTgroup meetings 
would offer the best prospects of boosting 
the numbers of participants.’

Trevor and Nicole Radloff took my request 
to respond very seriously and their 
thoughtful comments are also worthy 
of consideration.

‘The opportunity to interact directly with 
consumers is very rewarding.  As commodity 
producers and supermarket suppliers, we 
do not seem to get any feedback from 
consumers. It only comes from the fruit 
traders within the supermarkets, and 
sometimes their motives are less than pure.  
Generally, the consumers we talk to during 
promotions are enthusiastic about our 
product.

I am sure that Nangiloc and District Primary 
School pupils have gained a great deal, due 
to this hands-on, practical approach to 
learning. All of these experiences have 
involved the citrus industry through the very 
effective partnership that has developed 
with the MVCB and our primary school.’

Mr Tony Bothroyd, Field Officer, MVCB is 
to be commended for his commitment and 
involvement in this regard.’ 

Keith and Jan Richards state that they 
will certainly volunteer again to be part 
of local and regional promotions, having 
participated in the Mildura and Wentworth 
Shows, Werribee and Hanging Rock.

Keith states:
‘I believe grower participation in promotions 
is much more effective than paid promoters 
at supermarkets etc. Increased sales and 
consumption is more likely to follow from 
the opportunity to taste fresh produce or 
juice and to be enthused and educated by 
growers.

This spread left-right:  
1. Robert Grant  2. Nicole and Trevor Radloff  

3. Jan Richards  5. Keith Richards and Tony Bothroyd

MVCB PROMOTIONS
Positive Grower Responses

Cont’d next page...
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The Blood Orange is an example. People 
are very curious about it, but most are 
not willing to pay for it in case they don’t 
like it. Many consumers ask if we add 
colouring to the juice of the blood orange, 
and are very surprised that it’s all natural. 
Feedback like this only comes from talking 
to consumers face to face.
 
Because of the timing of the Hanging Rock 
promotions (February), Valencias are the 
oranges we take for tastings. By this time 
they have started to re-green, and so many 
comments are made about this. Consumers 
tell us they don’t buy them - thinking they 
are not ripe. We explain that this is their ‘sun 
block’. As an example, we had a person taste 
the fruit, and then request to buy a bag. 

As we have participated in both local 
promotions and promotions that are away, 
I have found them to be completely different.
 
There are so many misconceptions out 
there, and some of the questions we are 
asked make you wonder where the public 
get their information. You might only 
talk to a couple of thousand people in 
one day at these promotions, but that is 
more than you had contact with before, 
and if they tell their family/friends, then 
that chain continues to grow. That is why 
these promotions are so important. They 
work both ways. Consumers get the right 
information, and we get to hear what they 
think. I would like to see the Board take 
some of the new varieties to consumers, 
for a sort of subversive evaluation. (eg the 
Daisy Mandarin.)
 
It has been the habit over the past few years 
for Graeme Sanderson to offer new varieties 
of fruit for tastings to growers and then to 
the merchants in the Melbourne market.  
My experience is that the merchants in the 
markets are not necessarily good judges 
of what may sell. For example, the Daisy 
Mandarin was never greeted with any 
enthusiasm by the merchants. However, this 
year we have had a successful supermarket 
campaign.  Admittedly, there were only small 
volumes available but sales were good, at 
pleasing rates.  
 
I can only recommend the experience to 
growers who haven’t been before.  Every 
citrus producer who has been involved 
in an industry promotion, be it MVCB, 
CAL promotions within Coles or Riversun 
promotions in the USA, comes back with 
vigour and enthusiasm for their industry.     
I think it is good to get off the block, and 
out into the retail domain.

‘I had my first opportunity to participate 
with the MVCB staff and other volunteers 
at the 2010 Wentworth Show citrus 
promotion. What a great time I had. It was 
a fabulous experience talking to members 
of the public and with very little 
encouragement, cajoling them into tasting 
new experiences such as Blood oranges, 
Ruby grapefruit and Afourer Mandarins. 
(I think I should have been a salesperson!)

People in general were keen to try these 
varieties as well as old favourites. The sale 
of orange juice and slushies was very popular 
with all members of the public, although 
the slushies were definitely the choice of  
the younger generation.

I had a great time working with Tony 
Bothroyd, Hugh Flett and Jill Purich and 
would volunteer again for further promotional 
ventures and recommend to all that it is 
a great experience. In fact, I have already 
made offers to Mary and Tony for further 
ventures.’

Clearly, the promotional activities of the 
MVCB are not a ‘closed shop’ in the sense 
that the same people continually participate. 
The aim of the Board is to provide 
opportunities for those growers who can 
participate and the above comments endorse 
the value of any such participation. 

The next major MVCB promotion will be 
held at Hanging Rock in February, 2011. 
If you are interested in being part of this 
promotion, please ring Tony Bothroyd, 
Field Officer, MVCB on 50510503 or 
Mobile 0407325934. 

E. Warhurst 
Compiler

MVBC Promotions Cont’d...

At the Hanging Rock promotion Nicole and 
I attended, Tony Bothroyd organised our 
lodgings in a rather large holiday home, so 
the whole group was able to stay together.  
The camaraderie after the day was over 
was brilliant.  It provided an opportunity to 
meet and get to know other growers on the 
trip. That was a positive, and a feature that 
should be continued.’

David and Barbara Goldup, who are an 
experienced team, indicate that they will 
continue to participate in the MVCB 
planned promotions.

‘We think it is fundamental that growers 
promote the citrus industry to the public, 
as many people know very little about it. 
To discuss where we export to; what varieties 
there are; the problems with water and 
government regulations; all helps to inform 
the consumer. It also provides an opportunity 
to try new varieties like Ruby grapefruit 
and Blood oranges.’

David and Barbara state that meeting 
with other growers and the public is very 
enjoyable in these circumstances. ‘Long 
hours are involved in setting-up the sites, 
staffing and cleaning, and in the pack-up. 
But at the end of the day, the involvement 
brings great satisfaction. The camaraderie at 
night shared with other growers discussing 
the day’s outcome is always rewarding.

Along with our three kids, we started 
promoting our citrus in 1985 at the 
Melbourne Show. Since then, we have been 
involved in the Mildura shows, the Harvest 
Picnic at Hanging Rock on three occasions 
and in the USA. We don’t intend to stop yet!’

Ms Sue Thornton, Citrus Grower, 
Mourquong, NSW was a recent volunteer 
and her comments reinforce the value to 
growers who become actively involved at 
the forefront of consumer contact.

Tony Bothroyd, Jan and Keith Richards, Gina Petrascue
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CEO/Board

• Meeting with Riverina Citrus and SA 
Citrus Industry Development Board

• Assessment of research into Victorian 
Department of Primary Industry Benefit 
Cost Analysis

• NSW locust update meeting

• Meeting with Rendell McGuckian 
consultants on water issue

• Various media commitments in relation 
to pest issues, market access

• Manned MVCB stand at Wentworth 
Show

• SunRISE 21 meeting

• BA/AQIS meeting on FRW and Thailand/
Korea

• Preparation of property registrations

• Meeting with Equal Opportunity 
Commissioner

• Australia/US Plant Health meeting

• Review of Citrus Manual for QFF 
outbreak

• Attendance at several CITTgroup 
meetings

• MDBA guide to Basin Plan meeting

• Finalised appointment of three new 
Board members

• Meeting with CEO, Horticulture Australia

• Attend National Citrus Conference
 Meeting with Port of Melbourne 

Authority

• Productivity Commission hearing

Activities of the MVCB 
- December Quarter

IDO Activities

• Met with citrus IDOs to co-ordinate 
national activities in crop regulation

• Promoted citrus at Werribee Harvest 
Picnic, Wentworth Women’s Gathering, 
Tour of the Murray Cycle Race, 
Wentworth Show and Mildura Show

• Participated in Horticultural Industry 
Network Meeting and Change 
Management training

• Attended National Citrus Conference in 
Hervey Bay

• Attended full-day Bureau of 

• Meteorology training

• OrganisedCITTgroup on Advanced 
Fertigation and MFC Spanish Tour

• Organised AQIS end of season review 
and Fuller’s Rose Weevil Export 
Workshop

• Organised farm walk on Ethrel, Corasil 
and fruit sizing sprays at Holland’s Lake

• Facilitated visits to packers for CAL 
Infocitrus project

• Attended Riverland Field Day

• Produced monthly articles for Sunraysia 
Daily farming page

• Attended Schools First Award 
Presentations with Nangiloc/Colignan 
School

• Collected weekly data for the Citrus Gall 
Wasp Phenology project

• Placed traps for the Citrus Gall Wasp 
parasite release project

• Attended Vic DPI Irrigation Reporting 
and Evaluation System training 
workshop

• Produced Weekly Citrus Board News

Chairman’s Report Cont’d...

Likewise, most growers will know Alison 
McGregor. Alison was with Vic DPI 
from 1988 to 2006, where she was 
involved in plant protection research, 
training and extension work. Alison is 
currently with Scholefield Robinson 
where she is involved with vegetables, 
citrus and grapes. I welcome these 
members to the current Board and look 
forward to the contributions that they 
will make to the MVCB.

Finally, I wish to thank all the staff 
for their dedication and commitment 
in assisting the growers of the Murray 
Valley over the past year. To my fellow 
Board members my thanks for your 
support during 2010, and to the staff 
for your commitment in addressing 
issues as they arise.

I wish everyone a very happy Christmas 
and look forward to a better year in 
2011.

Jan Denham
Chairman, MVCB
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Our Rural Financial Counsellors are able to 
provide an independent, confidential and 
COST FREE service to Murray irrigators, both 
in Victoria and New South Wales, and dry 
land farmers in the Mallee. A Rural Financial 
Counsellor is able to meet with you on your 
property, place of business or in our office. 
Information provided to a Rural Financial 
Counsellor is treated in the strictest 
confidence. The Counsellors will work with 
you to develop options and support you, 
but you make the decisions.

We are able to assist with assessing your 
current financial position by compiling 
an Asset and Liability Statement, thus 
determining your equity and borrowing 
capacity. A cash flow budget can also be 
produced for the current financial year using 
your estimates of production and building 
in a range of product pricing. This is a 
useful tool that will show the movements 
in your bank account (overdraft, if that’s 
the case), the periods of peak need, when 
limits are reached, and when income 
reaches your account and reduces your 
overdraft. 

Our Rural Financial Counsellors are 
experienced in communicating and 
negotiating with banks and finance 
companies if there is a need to extend 
borrowings, re-negotiate terms and rates 
to obtain a better arrangement with your 
banker or creditor.

Currently, 55% of our farmers are over 
50 years old, with 24% of them over 61 
years old. Farmers in this category are 
urged to consider their position and make 
decisions that will allow them an orderly 
and dignified exit from farming. Whether 
this is achieved by passing control of the 
farm assets and management to family 
member/s or by sale of the farm, it is an 
appropriate time to sit down with a Rural 
Financial Counsellor to determine what 
best options are available to you.

Currently, there are still positions available 
in the Transition Support Service which 
is a program for farmers with an eye 

on the future. It has been running since 
November 2009, and has been taken up 
by farmers throughout Victoria. As a result, 
they have made gains in the following 
areas:

• Business opportunities
• Communication/Negotiation
• Exit Strategies
• Alternate Income Streams
• Personal Development
• Time Management
• Brainstorming Solutions
• Balanced, sustainable lifestyle
• Financial Security
• Health & Wellbeing
• Business/Career Direction

The program (normal cost $2,310 per person) 
is wholly funded by Department of Primary 
Industries and conducted by Coach & Co, 
Workplace & Lifestyle Coaching. This service 
is FREE to farmers affected by drought, 
commodity prices and low water allocations.

Why not give it a go? Ring us for more 
information.

EC Income Support is still available 
from Centrelink, and will remain available 
until March 31, 2011. It provides income 
support by way of a fortnightly payment 
to your nominated bank account. You can 
re-enter if you have been on it previously; 
it’s only a matter of completing the 
Reclaim for Drought Assistance form and 
lodging it with some proof of identity. We 
can help with this claim.

Professional Advice & Planning Grant 
(up to $5,000, GST inclusive) is also still 
available to eligible farmers who have not 
yet taken up this popular grant. The aim 
of the grant is to enable eligible farm 
enterprises to access professional business 
and financial advice and planning assistance 
for the purpose of developing written 
business plans incorporating drought and 
risk management strategies. There is also 
scope to allow previous Professional Advice 
& Planning Grant clients to access an 
additional $2,200 to re-evaluate their 

plans after a minimum of six months, 
providing clients have applied for and 
used the re-evaluation grant prior to the 
program end date. We can also assist with 
this claim.

Interest Rate Subsidies provide 
business support to eligible farmers who 
are viable in the long term but are in 
financial difficulties due to an EC event. 
These subsidies are available to be claimed 
up to March 31, 2011, and provided at 
80% of the interest payable on new and 
existing loans up to a maximum $100,000 
in any 12 month period, and $500,000 
over five years. The subsidy is available to 
Victorian and New South Wales farmers 
and is available until March 31, 2011. 
Don’t leave it until March to assess your 
claim, get your 2009/10 tax returns and 
financials and ring us now.

Exceptional Circumstances Exit 
Package Farmers affected by severe 
drought conditions can get help to leave 
farming and consider their options outside 
of farming. The EC Exit Grant is a one-off 
taxable payment of up to $150,000. The 
amount of the Grant reduces once the 
farmer’s net assets, after the farm sale, 
reach $350,000 with the Grant reducing to 
zero when the net assets reach $575,000. 
Farmers must have owned, or had a right 
or interest in the farm for at least 5 years 
immediately prior to exiting the industry. 
They must have contributed a significant 
part of their labour and capital to the farm 
enterprise, and also derived a significant 
part of their income from the farm. If you 
are considering selling your farm, you may 
wish to find out whether you will meet 
the eligibility for the EC Exit Grant. For 
this you can lodge a pre-assessment claim 
form, together with supporting documents, 
for an indication from Centrelink.

Farmers who are eligible for the EC Exit 
Grant may also claim up to $10,000 for 
professional advice and re-training. This 
will allow them to prepare for a successful 
transition away from farming. They may 
also claim up to $10,000 to assist them 

With the good winter rains, increased water allocations, and the extension of Exceptional 
Circumstances (EC) to 31 March 2011, it is timely to remind our irrigated farmers of what 
is available and how we can assist with planning for their farming enterprises.

Farmers and 2010 - What assistance is available now?
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with expenses involved in accessing job 
seeking and relocation costs.

Farmers are urged not to ‘self assess’ their 
own circumstances, but are encouraged 
to call on our Rural Financial Counsellors 
who are familiar with assistance measures, 
to discuss their particular circumstances 
and criteria.

This can be done by calling our Mildura 
office: 5022 0799

Belinda Piccirillo: 0488 304 204
Stephanie Ferdelja: 0400 411 411
George Stone: 0400 173 521
David Talbot: 0427 164 489
 
Don Seward
Senior Rural Financial Counsellor
Coordinator
RFCS Victoria - Murray Mallee

The MDBA - Guide to the Basin Plan
The fact that it has been exposed as a 
deeply flawed and biased document that 
has led to its total rejection at each of 
the series of ‘information’ meetings in the 
Basin, has in NO way deflected the MDBA 
from its final agenda.

This is made very clear, with the MDBA 
presenters hiding behind the 2007 Water 
Act legislation as they continue to assert 
that a minimum of 3000 GLs must be 
recovered from productive use to deliver 
the environmental aims of the Act.  

The MDBA is giving lip service to 
‘consultation’ without actually moving from 
their original ‘minimum’ recommendations

The Water Act 2007
The Commonwealth Parliament 2007 Water 
Act which was passed with the bipartisan 
support of all Parties (Coalition, Labour 
and the Greens with the exception of the 
independent, Tony Windsor) is an indictment 
on all the politicians involved.

In framing the Act, the utilization of the 
Commonwealth external affairs powers 
was used to usurp the constitutional powers 
of the States to manage their water. In doing 
so, it has given primacy to environmental 
wetlands under international agreements 
(for example RAMSAR sites) but also in 
effect to all water – including rivers.

Even though the Act states consideration 
must be given to economic and social 
impacts, this only takes place after the 
environmental needs under the Act have 
been met.

Clearly such a situation is an affront to the 
sovereignty of our Nation, where future 
food production and security is being 
compromised by international agreements.

The Water Amendment Bill - 2008
Within a year of the Water Act 2007, it 
was realized that this Act so overstated 
the priority of the environment, that in 

Neil Eagle

times of drought or low river flows cities 
like Adelaide and Canberra, along with 
numerous towns and farm households, 
could be starved of water. The Act failed 
to take into account the ‘critical human 
needs’ factor.

Hence, the Water Amendment Bill 2008 
was passed, in large part to ensure ‘critical 
human needs’ in times of drought and low 
river flows.  

So politicians can act quickly if urban 
water is seen to be threatened. Let them 
now act just as quickly and decisively 
when rural water supplies, that underpin 
our Nation’s food production and regional 
communities, are likewise threatened!
The Water Act 2007 must again be amended 
for a balanced outcome to be achieved. All 
politicians need to be challenged as to their 
position on this vital issue. 

MDBA Function
Therefore, communities must demand that 
the MDBA be reconfigured to engage as it 
was intended – as an independent body, 
free from political influence and extreme 
environmental ideology.

The delay in the release of the ‘Guide to the 
Basin Plan’ until after the Federal Election 
was clearly a government directive.  

The ambit claim for massive re-allocation 
of water from productive use to 
environmental flows under the guise of 
restoring river health is a misconception 
that was totally rejected by the 2004 
House of Representatives Interim Report 
into the science (or lack thereof) behind 
the Living Murray document.

Nothing has changed since then, except 
that the drought continued for another 
5 years. 

Neil Eagle
Chairman, Mid Murray Citrus 
Growers Inc.

The issue that has at last galvanized the Murray-Darling Basin 
communities’ opposition to an extreme environmental agenda, 
has been the release by the MDBA in its Guide to the Basin Plan. 
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The award was for the outstanding 
partnership the school and the MVCB has 
developed in raising pupil and community 
awareness of the complexities of the citrus 
industry through the School Enterprise 
Learning Program.

During the workshop, Eric Wright was given 
the opportunity to highlight the impact of 
the program. He covered such areas as 
healthy eating, child obesity, rural and remote 
education, taking the bush to the city, 
career paths, unemployment, the complexity 
of the industry, public speaking, involvement 
of the media, local and state governments 
and teaching outside the classroom.

Other recipient schools had a similar 
opportunity to outline their programs, 
but Eric states that ‘Our program was 
the only one that didn’t have welfare as a 
major focus. It was already known by many 
in attendance and there were numerous 
questions about how it works. Many positive 
comments were advanced on the initiative.’

The Schools First Cocktail Party that 
followed the workshop involved many high 
profile NAB managers and the networking 

opportunities on offer proved very valuable. 
Every winning school is now part of an 
elite group. Support from the NAB for the 
program in the areas of public relations, 
planning and promotions will continue 
into the future.

‘We have already started discussions on the 
possibility of supplying oranges to the NAB 
Vic Kick Program.

Overall, it was a time to celebrate and realise 
on a comparative basis just what a great 
achievement it was for all of us,’ Mr Wright 
stated.

There is no doubt that the success of this 
joint initiative was thoroughly deserved 
as it was achieved through consistent 
enthusiasm, hard work and strong 
community and industry support.

A district celebration to acknowledge 
the achievement was held on Friday, 
19 November, 2010 at the Nangiloc Hall, 
Kulkyne Way, Nangiloc involving students, 
families, teachers, partners and the local 
community. 

Without such widespread involvement in 
the program it would not have been so 
successful in a highly competitive field.

E. Warhurst
Compiler

To formalise the $50,000 Schools First Local Impact Award a presentation ceremony was held 
at the NAB Centre, Collins Street, Melbourne and attended by the Nangiloc Primary School 
Principal, Mr Eric Wright, and MVCB representatives Mr Tony Bothroyd, Field officer, and 
Ms Mary Cannard, Industry Development Officer.  

Unique Citrus Industry Partnership 
Receives Prestigious Award

Left: Tony Bothroyd and Eric Wright, Principal, Nangiloc Primary School accepting the NBA $50,000 cheque.
Right: Seen enjoying the celebratory Cocktail Party were L to R Tony Bothroyd, Mary Cannard, Tracey McSwain, NAB Mildura Manager, 

Eric Wright and Peter Harrison, Regional Retail Manager, NAB. They were joined by Brooke Tully a PR consultant hired by NAB.

Nangiloc Primary School
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Rainfall is particularly tricky for drip and 
sprinkler irrigators who irrigate only along 
the tree line, leaving the mid-row area dry. 
This generally results in the wetted area 
and active rootzone of the orchard being 
reduced to between one third to one half 
of full cover.

The best method to determine if an irrigation 
is needed following rainfall is always to 
directly assess the level of soil moisture 
within the active rootzone, either through 
digging holes or reading soil moisture 
monitoring tools. Growers often ignore the 
need to take a reading following rainfall 
in the belief that adequate moisture must 
now be available. Growers who do take 
frequent readings are often surprised at 
just how ineffective rainfall can be and 
usually apply an irrigation much sooner 
than previously expected.

If multiple monitoring sites exist on a 
property it is often found that, following 
rainfall, some sites wet up and others do 
not. This demonstrates that the reliability 
and representative nature of the readings 
is questionable following rainfall, as the 
readings are a function of the canopy 
allowing adequate moisture to reach the 
small area surrounding the sensor. As a 
result, many drip and strip sprinkler irrigators 
prefer to apply a small irrigation following 
rainfall, regardless of the results of the 
monitoring equipment. This helps ensure 
that all of the wetted strips throughout 
the orchard have adequate moisture levels 
and that the readings are representative 
of the patch.

For irrigators using Eto figures to assist 
in making irrigation decisions, effective 
rainfall must be considered equivalent to 

Given the amount of spring and early summer rainfall received in the Mallee this season, 
it may be necessary to re-visit how rainfall should be treated when scheduling irrigations. 

How Effective Is Rainfall?

Jeremy Giddings

the percentage wetted area. If the wetted 
area is one third of the total area, then 
a 30mm rainfall would be depleted after 
10mm of crop water use. This is only 1-3 
days of typical water use in spring and 
summer, and assumes that this amount 
of rainfall has actually reached the active 
part of the rootzone and has not been 
shielded and displaced by the tree canopy.  
For this reason again a direct assessment 
of soil moisture within the active rootzone 
is needed, often resulting in an irrigation 
being required much sooner than 
anticipated.
 
Jeremy Giddings
Irrigation Officer, Industry & 
Investment NSW, Primary Industries

Finding enough pickers, packers, shed hands 
and tractor drivers are just some of many 
jobs to do before the first fruit is ready to 
pick. There is a FREE service, the National 
Harvest Labour Information Service that 
provides growers access to these workers. 

Often known as the Harvest Trail, it was 
set up by the Commonwealth Government 
in 2003 as a support to the horticulture 
industry. Its purpose is to reduce production 
losses caused by shortages of workers at 
critical harvest times. The Call Centre, based 
in the horticulture area of Mildura, takes 
thousands of calls per week in the peak 
season, from willing job hunters seeking 
seasonal work. 

For the grower it is as simple as a phone call 
to the freecall number 1800 062 332. The 
vacancy is described and advertised on 

www.harvestrail.gov.au and calls from 
interested workers will usually start within 
a few hours. 

Some key points that will help get the best 
people, and get them quickly. 

Accommodation What options are 
available for workers. Providing something 
on the property, even just a caravan with 
access to a shower and toilet, will find 
workers falling over themselves to work 
there. Otherwise, passing on details of the 
nearest accommodation is an advantage, 
so the Call Centre can advise job seekers.  

Transport If an employer can pick up 
workers from the nearest public transport, 
or can arrange to drive them in and out 
from the accommodation to the farm, it 
is of immense benefit. This needs to be 

Less Headaches Finding Pickers 

The time leading up to harvest can be nearly as stressful as harvest itself.  

known when listing a vacancy, as there are 
many good workers genuinely backpacking 
who don’t have transport.  

Experienced workers are ideal, but don’t 
be put off by inexperience. Backpackers 
have shown to be quick learners, and are 
quick to achieve good standards. Workers 
who are trained, shown how to do the job 
properly and are treated well, make the 
best workers, and if they are enjoying the 
experience, are more likely to stay for the 
whole season.

To register a vacancy, simply dial the freecall 
number 1800 062 332. More specialised 
information may be obtained from the 
appropriate State Manager. 

Mark Ross
Marketing Manager, MADEC



Available through the Murray Valley Citrus Board office.

Item Name Grower Price

PUBLICATIONS       
Citrus Disease and Disorders $30.00
Citrus Growing Manual     $22.00
Drip Irrigation Book      $10.00
Good Bug Book      $44.50
CD The Good, the Bug and the Ugly    $70.00

PRODUCTS        
Citrus Peelers - Complete      $1.00
Cranston Gauge      $48.00
Hand Lens      $8.50
Citrus Sizing Rings (USA & Domestic measurments)   $25.00
Phenolphthlalein PH Indicator      $50.00

NET BAG SALES      
Grapefruit 3 kg net bags - per 1000      $220.00
Imperial 1.5 kg net bags  - per 500      $110.00
Navel 3 kg net bags - per 1000      $220.00
Valencia 3 kg net bags - per 1000      $220.00

MEETING ROOM FACILITIES
Half day Board Room hire      $55.00
Full day Board Room hire      $110.00
Half day Projector Multimedia hire      $110.00
Full day  Projector Multimedia hire      $220.00
Coffee Tea & Biscuits (per head) - Board Room hire      $2.50

CITREP NEWSLETTER ADVERTISING
Black & White
1/9 PAGE Portrait (60 mm x 85 mm)      $35.00
2/9 PAGE Landscape (125 mm x 85 mm)      $70.00
2/9 PAGE Portrait (60 mm x 175 mm)      $70.00
4/9 PAGE Portrait (125 mm x 175 mm)      $140.00
1/3 PAGE Landscape (190 mm x 85 mm)      $110.00
2/3 PAGE Landscape (190 mm x 175 mm)      $200.00
FULL PAGE (190 mm x 265 mm)      $275.00

Colour
1/9 PAGE Portrait (60 mm x 85 mm)      $80.00
2/9 PAGE Landscape (125 mm x 85 mm)      $160.00
2/9 PAGE Portrait (60 mm x 175 mm)      $160.00
4/9 PAGE Portrait (125 mm x 175 mm)      $310.00
1/3 PAGE Landscape (190 mm x 85 mm)      $240.00
2/3 PAGE Landscape (190 mm x 175 mm)      $500.00
FULL PAGE (190 mm x 265 mm)      $610.00

FLYER - 1 PAGE INSERT      $300.00

As at February 2010
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60EDITORIAL DISCLAIMER
The opinions expressed in this Citrep 

are not necessarily those of Murray Valley 
Citrus Board, its editor or compiler.

For further 

information about 

advertising in Citrep 

please contact the 

MVCB offi ce on 

03 5051 0500.

Advertise 

your product

or service

in the next 

issue of


